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DDV Standard “Accounting Protocol” 

Creation date 

Designation of the marketing measure 

Designation of lists per data file 

 

Number of delivered address data 

./. Address data resulting from postal validation (e.g. corrections) 

= Gross quantity for matching (Matching Input) 

./. Address data eliminated after the matching of duplicates  

= Net quantity after matching (Matching Output) 

./. Reduction pursuant to customer order  

=  Application quantity 
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